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Client Contact Information 

Paul Strauss 					Jeff Stufflebeam 
Email: p.strauss@follett.com 			Email: jstufflebeam@follett.com 

Monica Middendorf				Jan Holland- Malcom
Email: monica.middendorf@asu.edu 		Email: jmholla2@asu.edu

Matt Hanson 					Samah Choudhury 
Email: mhanson@follett.com 			Email: schoud41@asu.edu 

2025 Spring Team Contact Information 

John Nicoletti					Abby Zufelt
Email: jjnicole@asu.edu 			Email: ajennin5@asu.edu 

Caera Learmonth				Anthony Scarmack
Email: caera@asu.edu				Email: ascarmac@asu.edu 

Stella Speridon					Mason Ajiboye
Email: ssperido@asu.edu  			Email: majiboy1@asu.edu 

Harrison Meyers				
Email: hameyers@asu.edu  

Introduction 
The Arizona State University Sun Devil Campus Stores are retail spaces located across multiple campuses. In addition to officially licensed merchandise, they sell textbooks, used books, art supplies and academic supplies. As the official retail partner of ASU, they strive to provide a one-stop shop for student needs, ranging from course materials and technology to apparel and gifts. Sun Devil Campus Stores are operated by Follett Higher Education, a parent company that offers a variety of educational products to schools, colleges, and public libraries. The Follett Corporation's goal is to utilize cutting-edge technology to simplify the academic process and make learning accessible for everyone.
From January 2025 to May 2025, the Cronkite Agency’s digital marketing and public relations team worked together to create a variety of campaigns for the Sun Devil Campus Stores. After conducting a client audit and receiving our SMART goals, the team came up with timely social media and media relations plans for observances like Women’s HERstory Month and Black History Month. The public relations team created press releases, media advisories, organized collaborations and pitched to media outlets. The digital marketing team gathered content for social media, coordinated photoshoots, scheduled posts and created content calendars. 
Final Analysis 
The Sun Devil Campus Stores public relations team secured two media hits; one with The Tempe Tribune, highlighting the collaboration with the Black African Coalition, and one with Arizona’s Family, highlighting the collaboration with Hype & Vice. The team surpassed both of their SMART goals, securing five collaborations and UVMs of 1,339,355.

Overall Performance   
Throughout the semester, the digital marketing team ran a total of three ad campaigns, two of those being on spotify and one being on pinterest. We also posted 25 pieces of content on the Meta platforms. Here is where we tracked all the metrics.
· Jan. 27- Feb. 23 Digital Marketing Report
· Feb. 24- March. 23 Digital Marketing Report
· March. 24- April. 18 Digital Marketing Report + Final Digital Marketing Report

Client Audits 
· Communications Audit
· Digital Marketing Audit 

Projects 

Black African Coalition x Sun Devil Campus Stores 

The Cronkite Agency team scheduled and worked with the Black African Coalition on Feb. 25, 2025, which the Sun Devil Campus Stores has worked with in previous semesters. The PR team focused on cultivating this relationship and pitching a story to print media regarding items sold at the bookstore related to Black History Month. The DM team orchestrated a photoshoot with all the women showing off some books and merchandise sold in the bookstore. We then used these pictures to post a carousel of photos on Instagram. 

· Press Release Black History Month/Black Authors 
· BAC Organic Social 

Women’s HERstory Month Collaboration

The Cronkite Agency team organized and planned a photoshoot featuring Hype and Vice, which is a brand sold at the Sun Devil Campus Stores on March 26, 2025. The PR team also got the opportunity to interview Kimberly Robles, the co-founder of the brand, which helped us to pitch a story about the photoshoot and interview to broadcast media. The PR team got this story picked up by Arizona’s Family (KTVK-TV) and were able to coordinate and attend the broadcasting segment. The DM team shot a bunch of group photos of the women wearing the Hype and Vice merch and used that content to post a carousel of photos on Instagram. We also used those photos to make a collage and run an A & B test pintrest ad.

· Media Relations Plan 
· Press Release
· Hype & Vice Organic Social
· Hype & Vice Pinterest Ad Campaign

Hype & Vice Ad Campaign Insights
Overall
· Impressions: 36,019
· Clicks: 288
· CTR: 0.8%
· Visits: 23

A Test: 8,319 Impressions
B Test: 27,700 impressions

ASU Law 

The Cronkite team and The Sandra Day O’Connor School of Law at Arizona State University had a collaboration post on their Instagrams to promote the The Sandra Day O’Connor School of Law merchiasce featured at the Sun Devil Campus Stores in person and a push online as that is where you can shop for all of the  Sandra Day O’Connor School of Law merchandise is offered. 
· Sandra Day Collab Organic Social

Wings of Gold 

The Cronkite Team worked directly with the Sun Devil Campus Stores for its annual “Wings of Gold” event at the Biltmore in Phoenix. The PR team attended the event to get further information for a press release they sent out to various media outlets. 
· Wings of Gold Press Release  

Adidas Shoe Collab

At the beginning of the semester Adidas dropped a brand new shoe collab called the ADIZERO SL2. The digital marketing team wanted to promote these new shoes while driving views to the website. So we decided to use this opportunity to run our very first ad campaign on spotify. We got access to the graphics that were made for the shoes and used them for the ad.
· Spotify Adidas Shoe Campaign

Spotify Ad Campaign Insights
· 7-day ad campaign
· Planned Budget: $300
· Impressions: 37,160
· Reach: 32,054
· Clicks: 172
· CTR: 0.463%
· Visits: 49

ASU Spring 2025 Graduation 

The Cronkite Team worked with Sun Devil Campus Stores to promote graduation regalia for Spring 2025 graduating students. The PR Team collected data regarding the size of the graduating class as well as how large the graduating class was compared to years prior. The PR team also sent out a media advisory to multiple print and broadcast media outlets. The DM team went to the campus stores and gathered a lot  of content in order to post the merchandise on social media. The DM team also used that content to run our second spotify ad.
· Graduation Reminder Organic Social
· Cap n Gown Organic Social
· Spotify Graduation Ad Campaign
· Graduation Media Pitch

Spotify Graduation Ad Campaign Insights
· 7-day ad campaign
· Planned Budget: $350
· Impressions: 39,207
· Reach: 35,346
· Clicks: 101
· CTR: 0.26%
· Visits: 50

Final Metrics

Instagram
· 1/27- 3,885 Followers → 4/18- 4,016 Followers 
· 3.6% increase in followers
· Created 20 posts
· Three posts are scheduled for after we leave the agency
Facebook
· 1/27- 11,791 Followers→ 4/18- 11,764 Followers
· 0.23% decrease
· Created 4 total posts
Social Media Posts
1. Baseball New Jerseys
2. Valentine's Organic Social
3. Men's Basketball Reel
4. Hockey Game
5. Founders' Day
6. BAC Collab Post
7. Hype & Vice Collab
8. St. Patrick's Day
9. Law School Collab
10. ASU Baseball Rivalry
11. Cap N Gown Reel
12. Pat Tillman Run
13. Graduation Reminder
14. Morning at the Marketplace
15. 4 Things Reel
16. Earth Day
17. Venezia's Pizza Review
18. Mother's Day
19. Incoming First-Year Students
20. Father's Day


Administrative Documents 

Final Presentation 
On April 22, the Cronkite Agency team presented the work it completed throughout the semester. Below is a link to the final presentation and video testimony.  
· Final Presentation 
· Presentation Video

 Organic Social Calendar
The DM team used a calendar to organize all social posts. This calendar was also used to get our posts approved by our professor and clients. Below is the Spring ‘25 organic social calendar.
· Spring 2025 Organic Social Calendar

Meeting Agenda 
Throughout the Semester, the Cronkite Agency team met with the SDCS/Follett team six times. Below are the meeting agendas. 
· Feb. 4, 2025
· Feb. 18, 2025
· March 4, 2025
· March 18, 2025
· April 1, 2025
· April 10, 2025


Media List
The public relations team developed a media list throughout the spring semester, the contacts are in the following document.
· Spring 2025 Media List

Email Bank 
Throughout the semester, all emails between the Cronkite Agency and the SDCS/Follett team members were tracked on the following document. 
· Internal Emails 

Passwords 
Instagram
· Username:sundevilcampusstores
· Password: 1230Devil$
Adobe Analytics
· Username: cronkitedalab@gmail.com
· Password: iLOVEmarketing2020!
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